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Consistency is the backbone of an authentic, trustworthy,
| e and recognizable brand and customer experience.

This means consistency in the way you look, speak to,

[
Ove rVI eW and service your customers and target audience.

Staying consistent involves awareness, effort, dedication
to detail, and it also involves rules. That's where brand
guidelines come in handy. Please use these guidelines
to ensure a cohesive look and feel for the FoCo Tai Chi
brand across all mediums.
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Primary
LOgO

This is our primary logo “on light” and
“on dark” background versions. It should
always be used except when the icon
version makes more sense.
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LOgO Icon

For use places where a square or circle
format is best such as social media
profile images. Often these places will
also have the brand name listed in the
title of the page as well, so there’s not
a need to repeat it in the logo.

The background versions are included
as well in case those feel better in the
given context. Over time, you might find
you like one of the background colors
better than the others, and it's good to
have them be consistent.
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Clear
Space

Always maintain a clearspace equal

to the size of the yin yang in the logo.

MiniMum
Slze

Logo should never be scaled
so small it renders illegible.
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Misuse

No changes should ever be made

to the logo. Here are some ground rules
to make sure the logo is always used
correctly and consistently.

&
FoCo TalChl
COM NITY
Do not—

Apply Outlines

Do not—
Squish/Skew
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Do not— Do not—

Apply Shadows

COMMUNITY

Do not—
Adapt the logo

Do not—
Stretch
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DO not—
Rotate
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Colors

FOCO TAI CHIRED
Mainly used as an accent or highlight
color in small areas to bring attention.

FOCO TAI CHI GREEN

Mainly used as a background color
where for light graphics and text small
amounts of text.

FOCO TAICHITAN

Mainly used as a background color for
larger areas of text and the logo or other
darker colored graphics.

FOCO TAI CHIRED
#:. a/4d4a

cmyk: 26, 79, 68, 14
rg: 167,77, 74

FOCO TAI CHI GREEN
#: 818b7e

cmyk: 52, 36, 49, 6
rglo: 129, 139, 126

FOCO TAICHITAN
#. eqebel
cmyk:7,7,9,0

rgb: 234, 230, 225
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BAckgrounds
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Background
Textures

Two vibrancies and textures are included
for each colors (except black).

Choose which background looks and feels
best for what is displayed on top of it.

Also consider the same guidelines
for the colors from page 9.
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Primary
Typograpnhy

Our typography family is Poppins.
The light version is used in most cases
including headlines and body copy.

Poppins Bold is used for subheaders and
clarifiers where not many words are used.
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Poppins Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

POPPINS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXY?Z
abcdefghijklmnopqrstuvwxyz
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Photograpny

Our photography style shows the nature of Tai Chi including the perfectly
imperfect movement of learning and welcoming, shining light of community.
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Thank you!

We appreciate you taking the steps to help
preserve the consistency of the FoCo Tai Chi brand.
If you have any questions, please reach out.

Brand & Website by New Earth Brands | Photography by Kayla Gray Creations



